
 
 

Abstract: Is it difficult to explain your work to people outside your field? Are you able to make the 
case for your projects to higher-ups, grant makers or legislators? Does your program struggle to 
communicate its value? 

The ability to translate the impact of your work so that your audiences understand is critical. It’s the 
key to sustainable funding that allows natural areas – and natural areas professionals – to thrive. 

The program is designed for natural areas professionals and marketers at natural areas organization. 
Invite your marketing team!  This session will offer practical strategies to effectively communicate 
about the impact of your work. 

Key takeaways: 

·      How to communicate effectively to different audiences 

·      Ways to make complex information easily consumable 

·      How to influence the influencers 
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